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TRADE HIGHLIGHT

“upcycle waste, natural, sustainability” keys material
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Multimedia Online Virtual Exhibition (M.O.V.E.)

25 - 27 wnumiau 2563
Online Virtual Exhibition

TILOG-LOGISTIX
26 - 28 Svinw 2563
BiTEC | Bangkok international Trade & Exhibition Centre, Bangkok, Thailand

TAPA 2020 - Thailand Auto Parts & Accessories 2020

3 - 6 nuvrvu 2563
BiTEC | Bangkok international Trade & Exhibition Centre, Bangkok, Thailand

THAIFEX - ANUGA ASIA 2020
22 - 26 nuvrvu 2563
IMPACT Muang Thong Thani Bangkok, Thailand

STYLE Bangkok 2020

17 - 21 aanu 2563
BiTEC | Bangkok international Trade & Exhibition Centre, Bangkok, Thailand
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thaifex
anuga
ASIA

TWO POWER
BRANDS,
ONE GREAT
EXPERIENCE

11 trade shows under 1 roof

22 -26 SEPTEMBER 2020

IMPACT MUANG THONG THANI
BANGKOK, THAILAND
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